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Supporting filmmakers to be effective social activists and social activists to be engaging storytellers

Media Sponsors

The Jakarta Post (Featured)
http://www.thejakartapost.com/

As the largest English newspaper in Indonesia, The Jakarta Post has anticipated this 
trend and has dedicated a considerable amount of time and resources to preparing its 
website. We are proud to announce that the online version of our newspaper is now 
vailable on the Web. The Jakarta Post.com is more than just an extension of The Jakarta 
Post daily newspaper. As the name suggests, it also offers breaking news and a wealth of 
information on Indonesia. By providing up-to-date, in-depth accurate information and 
analyses, The Jakarta Post.com aspires to be a one-stop reference point on Indonesia that 
will serve both local and international audiences.

Ode Magazine (Featured)
http://odemagazine.com

Are you tired of all the doom and gloom that is represented in the news today? Ode 

http://odemagazine.com/
http://www.thejakartapost.com/
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presents you with an alternative: a print and online publication about positive change—
about the innovations and ideas that are changing the world for the better. Ode looks at 
what’s going right by telling the stories of people who are making a positive difference in 
their communities, their countries, their worlds. To this end, Ode focuses on stories about 
sustainable business and innovation, alternative energy, green finance and economics, 
leadership and management, and health, healing, and spirituality.

Bali Spirit (Featured)
 http://www.balispirit.com/

Bali Spirit provides a centralized registry of Indonesia’s holistic living venues, services 
and activities. Still in progress, BaliSpirit.com is the only website of its kind – having a 
client-member base of conscientious small business owners who love Indonesia and want 
to see her industries revive while working harder to preserve what attracted us here in the 
first place: environment, culture and spirituality. BaliSpirit’s target audience is health 
conscious and interested in Bali from an intellectual, holistic or spiritual point of view. 
What is Holistic from the BaliSpirit perspective? Earth-friendly, Socially responsible & 
Health-mind-body conscious……. you can find it on balispirit.com.

Justmeans (Featured)
http://www.justmeans.com/

Justmeans is the world’s leading source of information and connections for people doing 
business better. Featuring news and editorials from thought leaders in fields ranging from 
Climate Change to Public Health to Corporate Social Responsibility to Sustainable 
Development, Justmeans is at the forefront of the sustainability and corporate 
responsibility movement. Using Justmeans expansive distribution network, companies 
are able to reach over 2 million thought leaders on Justmeans.com along with millions of 
the right people on Facebook and Twitter.

Moreover, Justmeans is the exclusive host of the Global 1000 ranking of sustainable 
performance leaders. Using 200 financial, environmental, social, and governance 
performance metrics to adjudicate companies, the Global 1000 is the industry’s most 
comprehensive and accurate sustainability ranking.

http://www.justmeans.com/top-global-1000-companies
http://www.justmeans.com/top-global-1000-companies
http://justmeans.com/
http://www.justmeans.com/
http://balispirit.com/
http://balispirit.com/
http://balispirit.com/
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CSRwire (Featured)
http://www.csrwire.com/

CSRwire is the leading global source of corporate social responsibility (CSR) and 
sustainability news. Founded in 1999 to advance the movement towards a more 
economically-just and environmentally-sustainable society and away from single bottom 
line capitalism, CSRwire has paved the way for new standards of corporate citizenship, 
earning the international respect of thought leaders, business leaders, academics, 
philanthropists, activists and the media community. Through innovative techniques and 
strategic partnerships, CSRwire continues to expand its content, communication 
technology and distribution channels exponentially.

CSRwire content reaches a broad and highly-engaged audience in the international CSR 
market through syndication partners, members, subscribers, visitors, mobile technology, 
databases, newsrooms, social media networks, search engines, financial portals, websites 
and online communities. As the exclusive distributor of CSR news and information for 
PR Newswire, CSRwire offers more visibility than any other newswire in the world.

http://www.csrwire.com/distribution
http://www.csrwire.com/
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Aware Guide 
http://www.awareguide.com

The Aware Guide is the interactive Media Guide and news site connecting people with 
media makers and nonprofits seeking to change their lives and the planet. Our focus is on 
Transformational media – media that seeks to inspire the movement of society towards 
ideals, values and practices that create a better world for everyone. It focuses on 
solutions, not problems for issues such as: Consciousness, environment, energy, health, 
inspiration and social issues.

Asiance Magazine
http://www.asiancemagazine.com/
 
Asiance Magazine caters to the glamorous, aspirational, 18-34 year old, English-speaking 
generation Asian American women defying boundaries & upbringings while pursuing 
careers & ideals not initially deemed respectable by the Asian Community. Meet the 
women who are transforming their culture in a country that welcomes and inspires it!

http://www.asiancemagazine.com/
http://www.awareguide.com/

